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«[An3arH oNKa KOXXHOro, a He Ana 6e3/IMKoI Macu»:
«Design for a person, not for the great faceless mass»:
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Inmepe'io 3 3acHosHuUYeto Ou3aiiH-cmyoii
«THE ZLENKO» Onieto bopodynitoto

Interview with Juliia Borodulina,
founder of «THE ZLENKO» design studio

Poamosnsana: OJIEHA KOHbKOBA
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KOnie, po3kax<ime npo dusatiH-cmyoito «THE
ZLENKO». Ll{o HaduxHyno eac Ha ii cmeopeHHA?

3a BCe CBOE XWUTTA A 3MiHWNa Garato KBapTup i by-
LVIHKIB i KOXXeH pa3 pobusia TaM PEMOHT Ha CBill CMaK.
3ropgom, Apysi 1 poaudi noyann KOHCYNbTyBaTUCA 3i
MHOI0 LWOoJ0 Au3aliHy iHTep'epy. brogxet 6yB 3aBXau
pi3HUR, iHOAI He ay»e Bennkuin. Mmn Buxogunu 3 nono-
YKEeHHSA nigbupaloun uikasi pedi, He3BMYalHI peui, AKi
nigxoaunu 6 Ao 3alyMaHOro NPOEKTY.

OpgHoro pasy A ycifomuna, Wwo He noraxHo 6yno 6 nig-
KpinUTWN CBi JOCBIA We N TeOPETUYHUMM 3HAHHAMMN.
BpelwuTi-peLwuT, A 3aKiHUMNa ogHy 3 HalbiNbLL aBTOpUTap-
HUX WKin an3anHy iHTep'epiB. BigkpntTta gnsanH-crypii
6yno NoriyHVM NPOAOBXKEHHAM €[JHAHHA 3HaHb i NpaK-
TUYHOrO AO0CBiAy. HaTXHeHHA AnA CBOEI TBOPYOCTi A
yepnarw B NOAOPOXKAX i HA MiIXXHAPOAHUX BUCTABKax 3
AV3alHy.

Mu 3Haemo, wjo 8u 8iokpunu ousaliH-cmydito 6e3no-
cepeOHbO neped noyamkom naHoemii. Yu npodoe-
XKyeme eu npayioeamu 3apas, i AK 8NJIUHY6 KAPaH-
MUuUH Ha eawi 6i3Hec?

Mepwi 2 micAaui naHgemii ganuca Henerko. KapaHTuH
Cepiro3HO BAAPVB MO BCiX chepax Gi3Hecy, i M1 TOMY He
BMK/IOYEHHS.

OpHak y BCbOMy LibOMY € i MO3UTUBHI MOMeHTU.Bxe B
cepenuHi TpaBHA Hali KNiEHTW noYanu, Tak 61 MoBUTK,
npokmaaTnca.

Juliia, tell us about «THE ZLENKO» design studio.
What inspired you for its foundation?

Throughout my life, | have changed many apartments
and houses, and each time | made repairs there to my
liking. Over time, friends and family started consulting
with me regarding interior design. The budget was
always different, sometimes not very big. We solved
the situation by choosing interesting things, unusual
things that would fit the conceived project.

Once | realized that it was not a bad thing to back up
my experience with theoretical knowledge. | graduated
from one of the most authoritarian interior design
schools. The opening of the design studio was a logical
continuation of the union of knowledge and practical
experience. | draw inspiration for my creativity from
travel and international design exhibitions.

We know that you opened a design studio just before
the outbreak of the pandemic. Are you still working
now, and how has the quarantine affected your
business?

The first 2 months of the pandemic were not easy.
Quarantine has hit all spheres of business seriously, and
we are no exception.

Biokpumma dusain-cmydli 6y10 n02i4HUM MPOCOBMEHHAM
EOHAHHS 3HAHb [ TPAKMUYHO20 D0CBIOY. HamxHeHKs g
(B0€I MBOPYOCII A YEPIAK) 8 T000DOXTX | HQ MIKHAPOOHUX
8UCMABKax 3 QU3QUH.

The opening of the design studio was a logical continuation
of the union of knowledge and practical experience. | draw
inspiration for my creativity from travel and international
design exhibitions.
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barato 3 HMX BMPIWNA CKOPUCTATUCA «3aTULLILWIAMY | OHOBU-
TV iHTep'ep cBOiX ByanHKiB i KBapTUp. Hapasi My npoposxye-
MO MpaLoBaTy, i BCi MPOEKTN BEAEMO AUCTAHLiNHO.

Yu yacmo 0o eac 3eepmariomobcs KnieHmu, AKi «cami He
3Hame, 4020 xo4ymo»? fK eu 3 HUMu npayroeme?

Tak, pocnTb yacTo 6araTo KIIEHTIB HE 3HaKTb, YOTO XOUYTb
abo xouyTb BCbOro 1 Bigpa3sy. KoxHa noguHa yHikanbHa, Ma€e
CBOI 3BMYKM Ta BNACHUN XUTTEBUI YKnad. Tomy, M1 CnoyvaTky
HamaraemMocs nisHaTu Kni€HTa, noro nobaxkaHHs i 6aueHHA.

Micna nepwoi 6ecign 3 3aMOBHMKOM A CKNagato AOLKY HaTx-
HeHHA abo mood board. Liein npuitom gonomara€e BU3HauYUTK
HacTpin, atmochepy, KonipHy rammy, 6axaHHA Ta emouii. Jani
Al MPOMOHYI0 KNiEHTOBI BapiaHTX BMpiLLEHHs, 6yab To nepenna-
HyBaHHs 06'ekTa, nigbip mebnis abo Oyab-AKi iHWI Npouecy.
Taknm UMHOM, KPOK 3a KPOKOM, M/ MPUXOAUMO [0 3aBepPLUEH-
HA - 4O rapPMOHINHOIO NPOEKTY.

Bu npayioeme minoku Ha puHKy Ykpainu? Yu 6yeanu y eac
KslieHmu 3 3aKopOoHy?

Tak, MU NpaueMO Mo BCiV Teputopil YKpaiHu. Halbnvxkunm
YacoM MIAHYEMO BUXif Ha EBPONENCbKNIN PUHOK. IHO3emUi Ya-
CTO 3BepTaloTbCA A0 HAC, KONU KynyloTb HEPYXOMICTb Y KMeBi.
Mw 3aB>KaM BpaxoBYeMO ix NobaxkaHHA | Hamaraemoca afanTy-
BaTM iX 4O MiCLLEBMX TPEHAIB.

Po3kaxime npo Haliyikasiwuli ousaliH-npoeKm Hao AKUM
sam dosoounocsa npayiroeamu?

Nlymato, HalLiKaBilIMM NPOEKTOM Byno nepenaHyBaHHaA Oy-
IOVHKY 30-ro poKy nobyfoBu 3 BUCOKUMU CTENAMMU, BUKOHAHO-
ro B KnacM4yHomy ctuni. |, 3rigHo 3 nobaaHHAM BnacHMKa, Mu
CTBOPMAN GiNbLL CyYaCHUIN NPOEKT 3 eNeMeHTaMn MiHIManiamy.
Ha »kanb, He MOXy PO3MOBICTM BaM YCi AeTani, OCKiNbK/ 3aMOB-
HUK JOCUTb Bigoma ocoba i uA iHbopmauia KoHdigeHUilHa.

AKumu mapkemuHao08UMU iHCMpymMeHmMamu 6u KOpucmye-
mecA nio yac nowyky Knienmie? A6o KnieHmu cami 3Haxo-
0ame eac?

Ak nokasye npakTuka, HanepeKTUBHILLMM iHCTPYMEHTOM €
capadaHHe pagio. Y KOMMAeKCi 3 NPOCYBaHHAM y coLMepexax,
yyacTio B NapTHEPCbKUX Nporpamax, Halla penyTawia npawtoe
Ha HacC BeNbMIY YyA0BO.
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However, there are positive aspects to all this. Already in mid-
May, our clients began to wake up, so to speak. Many of them
decided to take advantage of the «lull» and update the interior
of their houses and apartments. At the moment, we continue
to work, conducting all projects remotely.

How often do clients who «don't know what they exactly
want» come to you? How do you work with them?

Yes, quite often many clients don't know what they want or
want everything at once. Each person is unique, have their
own habits, and their own way of life. Therefore, we first try to
get to know the client, their wishes, and their vision.

After the first conversation with the client, | draw up a
mood board. This technique helps to determine the mood,
atmosphere, colors, desires, and emotions. Further, | offer the
client solution options, whether it's a redevelopment of an
object, selection of furniture, or any other processes. And so,
step by step, we come to the end - to a harmonious project.

Do you work only in the Ukrainian market? Have you had
clients from abroad?

Yes, we work throughout Ukraine. In the near future, we
are planning to enter the European market. Foreigners often
contact us when they buy real estate in Kyiv. We always take
into account their wishes and try to adapt them to local trends.

Tell us about the most interesting design project you have
ever worked on?

| think the most interesting project was the redevelopment
of a house from 30th with high ceilings, built in a classic style.

o, Ha eaw no2ns0, 8iopizHae «THE ZLENKO»
8i0 KOHKypeHmia?

OcHoBHa BigmiHHicTb «THE ZLENKO» nonsarae B Tomy, Wwo
MU He Bepemo yJacTi B TeHAepax cepep An3aliHepis. Kpim
TOro, M1 He 6yemo cnino cnigyBaTtu BCiM NprYMXaM KIi€HTa,
a 3aBX[AW 3anponoHYEMO Hambinbl pauioHanbHi, CTUMbHI
Ta 3pyyHi BapiaHTW.

Yu yacmo 6ysae mak, wjo no6a>xaHHA KNnienma 3 npu-
800y du3aliHy po3xo0ambcs 3i 300poeum 271y300Mm i
peanvHicmio ix emineHHs y xumms? Lljo eu po6ume e
makux eunadkax? lNepexoHyeme?

Tak, 3BUYaAiHO, M/ NEPIOANYHO CTUKAEMOCA 3 MOZIGHNMY
cuTyauismu. Bce 3anexuTb Bif TOro, HacKifbKy Noba)aHHs
3aMOBHVIKa MOXHa BTINTK. AKLO Ha cTagil NPOEKTYBaHHA
Mu 6aunmo, Lo igea abcypaHa i He nignarae Hepeanisauii,
MW Hamaraemocs nepekoHaTu: pobumo 3D Max Bi3yanisa-
Liil, NOKa3yeMO Ha KpecneHHAX | cxemax. OfgHaK cyyacHi Tex-
Honorii 03BONAIOTb BTINTY B XWUTTA NPaKTUYHO Oyab-A-
K1 3agym.

Yu 6ynu ceped sawiux KnieHmie 3HameHumocmi? Akuwjo
mak, mo xmo, AKwo He cekpem?

Tak, 3BMYalHO, cepef HallnX KNi€HTIB 6yBaloTb 3HAMEHUTOCTI.
BinbLwicTb HaWKMX 3aMOBHUKIB He XOTinu 6 6aunTy CBOT KBapTU-
pu 1 6yanHkmM B 3MI. Tomy KOHQIAEHUiHICTb - OfIHE 3 TONOBHUX
Kpeno, Wwo xapaktepusytoTb «THE ZLENKO».

Po3kaxxime npo ceimoei meHOeHyii 8 2any3i ousatiHy iH-
mep'epis.

OCHOBHUI TpeHA CbOroAHI, A BBaXalo, Lile MacoBa iHAMBIgY-
anisauifa. To6To, A13aliH ANA KOXKHOro, a He Ana 6e3nnkoi macu.
3apas gy»<e nonynApHUN MiKC CTUNiB. TpeHd 3ByYMTb TaK: irHO-
pynTe TeHAeHLUii, nepcoHanisynTe iHTep'ep i NnpoABnANTe CBOI
emouii.

TexHonoriyHi HoBaUii 3afalOTb TOH Cy4YacHOMY iHTep'epy, i
6araTopyHKLiOHaNbHi NPUCTPOI - AOMALLHI po60oTu, NobyToBa
TEXHiKa 3 BUXOAOM B iHTEPHET - BCE Lie He TifIbKM CMPOLLYE XUT-
TA, @ 1 MOXe CTaTu BiAMIHHMM JOMOBHEHHAM B iHTep'epi. Kyx-
Hi B cyyacHux byfauHKax HaragyoTb npodeciliHi mangaHumkm

Wwed-KyxapiB AK piBHEM TeXHIKK, TaK i AKICTIO CTPaB Ha HUX NPUFOTOBAHKIX.

®anbwwusui industrial chic i ctunb loft, cymniBHuiA urban country i 6nnc-
Kyuun rotenbHuii glamour faBHO KaHynu B HebyTTA. bexesi iHTep'epn
BIZINLLAN Ha APYTMIA MAaH, NOCTYNUBLLMCL MiCLLIEeM KONbOpaMm i OpHameH-

TaM.

And, according to the owner's wishes, we have created a more
modern project with elements of minimalism. Unfortunately,
| cannot tell you all the details, since the customer is a rather
well-known person and this information is confidential.

What marketing tools do you use when looking for clients?
Or do customers find you on their own?

As practice shows, word of mouth is the most effective
tool. In combination with the promotion in social networks,
participation in partner programs, our reputation works for us
perfectly.

What, in your opinion, distinguishes «THE ZLENKO» from its
competitors?

The main distinctive feature of «<THE ZLENKO» is that we don't
participate in tenders among designers. Besides, we never
indulge all the client's whims blindly, but will always offer the
most rational, stylish, and suitable options.

How often does it happen that the client's wishes about the
design are at odds with common sense and the reality of
theirimplementation? What do you do in such cases? Do you
convince?

Yes, of course, sometimes we encounter such situations. It all
depends on how realistic the customer's wishes are. If at the
design stage we see that the idea is absurd and unrealizable,
we try to convince: create 3D Max visualization, show it in
drawings and diagrams. However, modern technologies make
it possible to bring to life almost any idea.

Have any celebrities been among your clients? If so, who, if
not a secret?

Yes, of course, there are celebrities among our clients. Most of
our clients would not like to see their apartments and houses
in the media. Therefore, confidentiality is one of the main
credos that characterize «THE ZLENKO».

Tell us about global trends in the interior design industry.

The main trend today, | believe, is mass individualization.
That is, the design is for everyone, and not for the faceless
mass. A mix of styles is very popular now. The trend sounds
like this: ignore trends, personalize the interior, and show your
emotions.

Technological innovations set the tone for the modern
interior, and multifunctional devices - home robots, household
appliances with Internet access - all this not only simplifies life
but can also be an excellent addition to the interior. Kitchens
in modern homes remind professional chefs' platforms both in
terms of technology, and the quality of food cooked on them.

Fake industrial chic and loft styles, dubious urban-country,
and brilliant hotel glamor have long since sunk into oblivion.
Beige interiors faded into the background, giving way to color
and ornaments.

Contacts: Juliia Borodulina-Zlenko
Tel.. +38 067 4666 880
Adadress: Kyiv, 7, Lesya Ukrainka Blvd. Jack House

Instagram: @thez_interiordesign_
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